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o Asia Books
o Kinokuniya
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¢ Au Bon Pain

o Starbucks
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o True Coffee

¢ Auntie Anne’s

 Baskin Robbins

 Coffee World

o Mister Donut

e Black Canyon

¢ McCafe’
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» Ninety four coffee

» Puff & Pie

* Red Mango
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« Greyhound Cafe’

¢ Amazon Cafe’

o Chester’s Grill
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« Wall Street Institute

« Raffle Design Institute

¢ Vision Swimming
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« Ristresto lab
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o CAMP MAYA
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o local cafe Think park
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» Book Republic
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¢ MAIIAM Contemporary Art
Museum
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Minimeal Cafe
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Restr8to

Penguin Villa

(Penguin Getto)
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¢ Happy Hut
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Mai Bakery In Garden
Starbucks The Plaza
Yesterday Hotel
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Cafe’de nimman

o The Booksmith

§1ua (Drink Club)

Cotto Studio

Starbucks Nimmanhemin
Fern Forest Cafe’

9th Street Cafe
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« Nakamanda Resort & Spa
¢ Rawee Warin Resort & Spa
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« Niramaya Villa
and Willness Resort

 Ranyatavi Resort Phang Nga

o The Sarojin
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» Grand Pacific Sovereign
* Resort & Spa

¢ DevaSom Hua Hin Resort
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« The oddy Apartment & Hotel

o At Panta Phuket

 Banyan Tree Phuket

e Le Meridien Phuket

o Millienium Ressort
Patong Phuket

 Novotel Phuket Resort

¢ Patong Paragon Resort
& Spa Phuket

e Sheraton grand Lagana
Phuket

 Sri wanwa Phuket Villa

 Thanyapura
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¢ Le Vimarn Cottage
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¢ Baan Amphawa Resort
and Spa

Alame
» Ananda Co..Ltd.
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¢ Muang Samui Spa Resort
o Pavilion Samui
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« The Sunset Beach Resort
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 Nora Beach Resort Samui
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DETERMINING
FOOD CHOICES
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